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Why Work with NewcastleGateshead? ™\

NewcastleGateshead
[nitiative

e 1.3 million website users — 2.8 million views
 Engaged email database of 38k

NewcastleGateshead's digital platforms are key
to promoting the cities to visitors before and
during their stay.

The newcastlegateshead.com website provides an informative and
user-friendly experience to over 1.3 million visitors annually.

The site receives substantial traffic from international, local, and
national audiences, including visitors from Australia, United States,
Netherlands, Ireland and Germany.

In addition to our website, we connect directly with an engaged
email audience of nearly 38,000 subscribers, providing a valuable
channel for sharing updates, events, and inspiration about the
destination.




Exclusive Partner Perks N\
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Partners can take advantage of various opportunities to engage with
NewcastleGateshead's digital audience through our website, email, and
social media marketing.

As a Partner, you receive greater visibility across

newcastlegateshead.com, with dedicated profile pages,
and opportunities to be featured in blog articles, email
campaigns, social media posts, and the comprehensive

d V4 4 .
what S on’ events section. Café 21 Fenwick
Newcastle

All Partner listings are ‘enhanced’ ensuring that there is
greater prominence across the website.

% ADO TO TRIP

VIEW BUSINESS




Search Rankings N\
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Newcastlegateshead.com ranks highly on Google, ensuring that its
engaging content reaches relevant audiences.

The website currently ranks 1st on Google for the following key search
terms:

e What’s On Newcastle

e Events in Newcastle

e Family friendly things to do

e Places to eat Newcastle Quayside
e Shopping Newcastle




Partner Website Listings N\
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Partners will receive the following:

You will Receive Partner Benefit

A website profile in a relevant category section
including description, images, booking information, Partner listings appear first on all
contact details, opening hours and embedded YouTube category landing pages.
video.

Events promotion on ‘What’s On’ section of Partner events appear above non-partner
newcastlegateshead.com. events.

In addition to our enhanced Partner listings, we offer a number of digital advertising opportunities
across our digital platforms at discounted rates.
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Email Marketing

Utilise email marketing ads from NewcastleGateshead's
database to connect with 38k engaged subscribers. With an
average open rate of 38% and a click through rate of 3%, your
message will reach a responsive audience.

Solus Email

Promote your event or business with a
dedicated solus email sent to 37.8k
consumer subscribers, ensuring your
message stands out. This targeted
approach ensures your message receives
the dedicated attention it deserves,
maximising the impact of your promotion.

Price: From £500

N

NewcastleGateshead
Initiative

Febvuary half-term fun/

There's loads going on over the holidays at Newcastle's Life Science Centre, which
celebrates its milestone 25th birthday this year! Keep scrolling to find out about their
hands-on exhibits, activities and shows - with everything included in one ticket.

Plus, NGI subscribers get 25% off science centre general admission tickets with the code

below.

Use code NEWCASTLE25 when booking online

Valid until 2 March 2025. Cannot be used in conjunction with any other offer or promotion. Only available

for online tickets. Excludes special events such as Pre-School Days and Queen Heaven.

Book tickets >

\v\(\uo\eo\ I your

(aence centre ticket

** Average based on all emails sent over a 6-month period to the consumer database between Sept ‘24 — March 25



Email Marketing N\
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Utilise email marketing ads from NewcastleGateshead's database to connect with 38k engaged

subscribers. With an average open rate of 38% and a click through rate of 3%, your message will
reach a responsive audience.

? What’s on Banner advert in ‘What’s On’

Email
LOWRY e ) . )
AND THE SEA Place a banner ad within the "What's On
TORSUN TV monthly email, filled with tips and
o B i, DEWARS AN - - | highlights of the city's events, to reach an

engaged audience eager to explore what's
happening each month.

“ MALTINGS

BOOK TICXETS N ADWANCE AT
MALTING SEERWICK.CO UK
or 01289 330 999

Price: From £219

** Average based on all emails sent over a 6-month period to the consumer database between Sept ‘24 — March ‘25



Social Media Opportunities (Paid) N\
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Our social channels boast a combined audience of over 125,000 followers, ensuring your message

reaches an engaged community.

Sponsored Social Media (NEW)

A sponsored social media post is a targeted and
impactful method to promote your business,
attraction or event on NewcastleGateshead's
Instagram and Facebook accounts. TikTok

advertising campaigns can also be arranged upon
request.

Price: £500
(including £300 Meta ad spend)
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NewcastleGateshead
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Social Media Opportunities (Organic)

Social Media Post Organic (Facebook)

Promote your brand on NewcastleGateshead's Facebook
& roversiogeshns (== account to reach a vibrant and engaged audience.

Can almost taste the pints of taddy from Tyne Bar in the sun [
The snowy weather has got us reminiscing about... more

11 This Must Be the Place (Naive Melody) [2005 Remaster] - Talking...

e Price: £150

@ ek @ 220 W 2892 ooao»

https:/fwww.tiktok.com/@newcastlegateshead/video/.. Copy link

TikTok Video

Lovie 3
®  Summer in Newcastle is just the vibe man

1-19

22.5k followers - 634k likes

Promote your business on the fast-growing
NewcastleGateshead TikTok account to reach a lively and

rapidly growing audience.

am still on

Price: £350




Website Opportunities .\
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Advertise on newcastlegateshead.com to reach 1.3 million website users and ensure your business gets
noticed by prospective visitors. With 2.8 million page views, your promotions will enjoy significant visibility and
engagement.

ITINERARIES

Showcase the best of what your business offers through our carefully curated itineraries. By securing a spot within
a themed itinerary or opting for an entire itinerary, you position your business prominently to visitors seeking
inspiration about their next visit.

Itinerary List Feature

Highlight your business as a standout component in
one of our themed itineraries.
By opting for a list feature, you're securing a slot

| The ultimate girls’ 24 Hour Culture Crawl

within an itinerary, ensuring your business shines e N B
alongside other notable activities and
establishments. - [
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Website Opportunities

visit us

What'sOn  Things To Do Shopping  PlanYourVisit  WheretoStay  Explore Itineraries

The ultimate girls’ weekend itinerary in Newcastle

Planning the perfect girls’ weekend away? Whether you're celebrating
a birthday with your bestie, treating your Mum to a special Mother's
Day getaway, or just craving some quality time with your closest
friends, Newcastie and Gateshead offer everything you need for an
unforgettable trip. Think spa sessions, stylish shopping, Instagram-
‘worthy brunch spots, rooftop cocktails, and riverside street food
markets, all wrapped up in one chic itinerary.

Pack your bags, grab your girls, and get ready for a weekend of fun,
relaxation, and induigence with our itinerary.

ADD TO TRIP

Itinerary Schedule

SATURDAY AM
Check-in to a stylish stay

Whether you're arriving in Newcastie by train, car, or plane, you'llfind plenty of fantastic
hotels to suit your stay. Kick-start your weekend by checking into one of Newcastle and
Gateshead's top stays, each offering a blend of luxury, style, and convenience.

For breathtaking Quayside views, Hilton NewcastleGateshead is a standout choice, while.
Crowne Plaza Newcastle - Stephenson Quarter boasts the Mineral House Spa for the ultimate
relaxation. If you prefer a boutique experience, Grey Street Hotel offers a charming city-
centre stay with its own tranquil spa. For a sophisticated riverside retreat, the highly
anticipated Dakota Newcastle, opening in April 2025, will bring chic interiors and a stylish bar
to the Guayside. Wherever you stay, you're perfectly placed to explore the best of the city.

SATURDAY PM (OPTION 1)

Relax and rejuvenate at The City Baths

Located in the heart of Newcastle city centre, The City Baths offers a luxurious spa
experience in a beautifully restored historic setting. The Turkish Baths provide a traditional
heat and water journey, designed to cleanse, detoxify, and revitalise.

For added indulgence, explore the Temple Spa treatment menu, featuring luxurious facials
and massages.

SATURDAY PM (OPTION 2]
Shop to you drop at Metrocentre

Just a short journey from the city, Metrocentre in Gateshead is one of the UK's largest

shopping centres, offering an unrivalied shopping experience with a mix of high-street

brands, luxury retailers, and top dining options. Whether you're after the latest fashion,
beauty must-haves, or a shopping spree with the girls, Metrocentre has it all.

Explore fashion favourites like Zara, Mango, and Primark, or discover premium brands at
Flannels and Victoria's Secret. Beauty lovers will be spoilt for choice with Harrods Beauty,
Sephora, and Bath & Body Works, offering the latest in skincare, makeup, and fragrances.

With plenty of restaurants and cafés, you can refuel after a day of shopping, whether it's a
quick bite, a coffee break, or a sit-down meal. Easily accessible by bus and train, Metrocentre
is the perfect destination for a stylish shopping day out.

NewcastleGateshead
[nitiative

Itinerary Takeover

Design a custom itinerary that highlights the diverse
venues, events, and experiences your business offers.
This takeover gives you complete control over what is

showcased in your dedicated itinerary.

Price: £305



Website Opportunities N
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Sponsored Events Listing Find out what's on!

SPONSORED FAMILY

Feature your event with a

o Morpeth Fair Day
Sponsored IIStIng On June 8th 2024 to June 9th 2024
newcastlegateshead.com, Funer A
appearing as the first event in the ORI
"What's On" section on the Prepare for a day packed with oy, hrl, SR N . Greys Monument Tours
homepage for maximum visibility. e ferthewno ol

% ADD TO TRIP

Price: From £180 3




Website Opportunities .\

NewcastleGateshead

Hero Banner Advert Banner adverts Initiative
Capture prime visibility by advertising with a Boost your brand's visibility with a display banner on
hero banner on newcastlegateshead.com. newcastlegateshead.com, prominently showcased on

every page of the site.
From £220

£499 for six months

33 free things to do

A trip to Newcastle and Gateshead doesn't have to break the bank. Discover
ee things to do here!

EEEEEEEE




£500 Content Package (NEW!) . \
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Boost your visibility with our new £500 Content Package, providing distribution via
multiple high-traffic channels.

The package includes the following:

e Facebook Post
e Inclusion in a relevant blog
e Mention in an Instagram Reel/TikTok

: 5t 252

roundu p post ;rhihgs tg> do in M;
Newcastle Gateshei|

Author: Gemma Hirst
Post date: 22nd May 2024

Email lisa.kelly@ngi.org.uk
to find out more or discuss a package option.




All costs Excl. VAT

Solus Email
(Subject to availability)
If additional design needed + £200 + VAT

Quantity or Timeframe

Per email

Partner Price MGl i

Banner advert in What’s On email
(Subject to availability)

Per advert

Hero banner advert

4 weeks
6 weeks
8 weeks
12 weeks

Standard website banners
(Mid-point + MPU)

6 months

Sponsored Listing

4 weeks
6 weeks
8 weeks
12 weeks

Itinerary

List Feature
Takeover

Sponsored Social Media (NEW)

Per post

Social post
( Facebook)

Per post

TikTok

Per post

N

NewcastleGateshead
Initiative

Email lisa.kelly@ngi.org.uk
to find out more or discuss a
package option.
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DIGITAL ADVERTISING ASSET SPECIFICATIONS NewcastleGateshead
Initiative
SOLUS EMAIL HERO BANNER ADVERT
o Provide HTML code or a designed email that is
created in line with your own organisation’s o Specify which landing page you require ie.
branding and style. Homepage, Things to Do, Where to Stay (one

booking = one location)
o We will then drop into Mailchimp, send you a

pfOOf for approval before sending to our database o Provide image (preferably without overlaying text)
with a disclaimer to say ‘Sent on behalf of [your JPEG or PNG file no more than 1MB, 1920 x 700

organisation] as part of a paid promotion’. :
EN

o Please provide an email subject line and preferred

Supply your preferred URL for the advert, a
date for sending (subject to availability). = SRRl

headline (3-4 words max) and a strapline to
accompany your advert (max 25 words).



DIGITAL ADVERTISING ASSET SPECIFICATIONS

MID-POINT & MPU BANNERS

Both banners will appear at random across the full
website unless specified

Mid-point website banner: JPEG, PNG, GIF file, no
more than 1MB, 729 X 90 pixels

MPU website banner: JPEG, PNG, GIF file, no more
than 1MB 300 X 295 pixels

Provide preferred URL link

o\

Initiative

SPONSORED LISTING

o If new listing, provide full listing details to create an event

or product listing. If pre -existing, check all accurate at
time of booking.

Sponsored listings are available for event listings on the
Homepage & What’s On section.

Sponsored business listings will appear on relevant
landing page ie Things to Do for attractions etc or Where
to Stay for hotels etc. (Please note that

sponsored business listings will not appear on the
homepage).

NewcastleGateshead
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Initiative
WHAT’S ON BANNER ADVERT SOCIAL POST (FACEBOOK)
o Artwork: JPEG, PNG, GIF file, no more than 1MB, o Provide artwork: JPEG, PNG, GIF file, no more than
1200 X 600 pixels 1MB, 1200 x 600 pixels
o Provide preferred URL link o Copy for the social post including emojis, taking

into consideration the platform

o Atracked link to be included | the post linking to
tickets/ your website

o Please provide social accounts to tag



o\

DIGITAL ADVERTISING ASSET SPECIFICATIONS NewcastleGateshead

HERO BANNER ADVERT

o Specify which landing page you require ie.
Homepage, Things to Do, Where to Stay (one
booking = one location)

o Provide image (preferably without overlaying text)
JPEG or PNG file no more than 1MB, 1920 x 700
IER

o Supply your preferred URL for the advert, a
headline (3-4 words max) and a strapline to
accompany your advert (max 25 words).

Initiative

ITINERARIES — LIST FEATURE / TAKEOVER

Specify which itinerary category you wish to be featured
ini.e. Hidden Gems, and whether you wish for a single
feature in a pre-existing itinerary or a full itinerary
takeover.

Provide imagery/artwork for featured image, itinerary
item images: JPEG, PNG no more than 1MB,
Recommended size 2560 x 630 pixels

Provide copy for your itinerary items(s), and a full
itinerary title & description if required

Supply URL Link for attributed itinerary item(s)



Thank You
Maximise your b“f isik
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